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EvSLapepopevwy (SAC) sival pLa
OpASA EEWTEPLKWV EPTIELPOYVWHOVWV
G reen KAL EVELAYEPOPEVWV HEPWV TTOU

new home unootnpideL Kal eVIOXVEL TO £pyo
Green New Home, SLacgalidovtag

OTL Sev mapekkAlvel am ' tnv mopela
TOU KaL MApapEVEL EUBUYPANULOHEVO
pE KABe xwpa-etaipo.

ALacpAALon moLoTnTag

MapakoAouBel ta mapadotea Tou EPyou Kat TLG

SLadlkaoieg uhomoinong yla va SLac@aiiloel 0Tl
TTOPAPEVOUV OXETLKA PE TLG OPASEG-OTOXOUG KAl
TOUG OTOXOUG TOU £pyou.

Y UUPBOUAEUTLKNA AELTOUpYLa

Aertoupyel wg cupBoUALo TTou egetadel Kal

OUMBOUAEVEL OXETLKA PE TA KUPLA AMOTEAECATA

o TOU €pYOU, Tr GUVOALKI} UAOTTOLNGN TOU £pyou Kal
' TNV MOLOTNTA TWV ATTOTEAECHATWV:

OpLopOg TWV Baotkwy SeELothTwy yla va
ylvel kavelg Buwatpog emyetpnuatiag

AELOAGYNON Kal EKTALSEUTLKOG XApaKTHPAG

Epappoyn yla kwnta “Personalized Strategy Maker”

AlktUwon Kat dlayuon ,

BonBd otn cuvéeon tou Epyou PE TOug
TOTLKOUG EVSLAPEPOUEVOUG POPELC,
mpowbwvtag TIg eupeieg SuvatdTNTEC
TOU KL TOV GUVOALKO avTiktumo tou.

KdaBe Emtporr) amoteAeital amo

5 YEAN avd staipo, ta omola

EMAEYOVTAL QMO £€va GUVOAO

SLAPOPETIKWY MPOPIA, peTall twv y
omolwv cuykataAeyovtad.: psAn

\®

(P wong. OL amoYeLg Kat Ol YWWHEG TIOU SLaTuTWvovTal EKppalouv
LOTLKA TLG AMOPELS TWY GUV 0 jaykn TG amoPeLg tng Eupwmnaikng

Me tn cuyxpnuarodétnon -

ns Eupwtraikng Evwong 'Ev:_dor{f; ) Tou EUpWTIaikoy EKTEAE 0 YaVLGHOU ald C \LTLopoU (EACEA). H Eupwaikr] Evwan
KaL o EACEA Sgv prtopouv va BewpnBolv umed yLA TLG EKQpalOpeve amoOELc.




